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With the rapid development since its emergence, Micro-blogging has become one of the 
most important social network platforms in the world nowadays, and the number of 
China's micro-blogging users has grown dramatically in the past three years. Yet the 
privacy problem of micro-blogging users has been increasingly noticed and has some 
negative impact to the usage of the micro-blogging users. So detecting and solving this 
problem is important to the development of micro-blogging along with its industrial chain. 
Academics were more concerned about consumers' privacy concerns in online 
transactions, less research were carried on the attitudes and behavior of users, especially 
the privacy issues of micro-blogging users. 
This paper explores the factors influencing micro-blogging users’ privacy concerns and 
how privacy concerns influencing the behavior of micro-blogging users, from the 
micro-blogging users’ point of view, using both theoretical analysis and empirical 
research methods. Firstly, the research on micro-blogging and privacy concerns was 
summarized, and privacy calculus theory was introduced. Secondly, the research model 
and hypothesis were put forward. The questionnaire was designed and improved by the 
analysis of reliability and validity in a small-scale survey. Then a formal questionnaire 
survey was carried and the reliability and validity test was conducted again. The impact 
of demographic variables on privacy concerns was test with the method of independent 
sample T test and analysis of variance. And Structural Equation Model was used to test 
previously proposed model and assumptions. 
The results show that age, revenue and experience have a negative impact on privacy 
concerns of micro-blogging users. Personality favor, familiar extent, other users’ threat 
and perceived privacy protection have significant impact on privacy concerns. 
Micro-blogging users’ privacy concern significantly influences behavior willingness 
while perceived benefit have a significantly positive impact. Measures were put forward 
from different perspectives according to the results. To some degree, the conclusion of 
this paper can also be applied to other types of social network platforms. 
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  2010 年 2011 年   
应用 用户规模（万） 使用率 用户规模（万） 使用率 年增长率 
即时通信 35258 77.1% 41510 80.9% 17.7% 
搜索引擎 37453 81.9% 40740 79.4% 8.8% 
网络音乐 36218 79.2% 38585 75.2% 6.5% 
网络新闻 35304 77.2% 36687 71.5% 3.9% 
网络视频 28398 62.1% 32531 63.4% 14.6% 
网络游戏 30410 66.5% 32428 63.2% 6.6% 
博客/个人空间 29450 64.4% 31864 62.1% 8.2% 
微博 6311 13.8% 24988 48.7% 296.0% 
电子邮件 24969 54.6% 24577 47.9% -1.6% 
社交网站 23505 51.4% 24424 47.6% 3.9% 
网络文学 19481 42.6% 20267 39.5% 4.0% 
网络购物 16051 35.1% 19395 37.8% 20.8% 
网上支付 13719 30.0% 16676 32.5% 21.6% 
网上银行 13948 30.5% 16624 32.4% 19.2% 
论坛/BBS 14817 32.4% 14469 28.2% -2.3% 
团购 1875 4.1% 6465 12.6% 244.8% 
旅行预订 3613 7.9% 4207 8.2% 16.5% 
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